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GAY CORPORATE LEADERS ——

DONNA ROSE

OCCUPATION: Infarmation technaologies consul-
tant; former senior IT program manager at Dell
COMPANY; Self-emploved

AGE: 47

RESIDEMCE: Scottsdale, Ariz.

HOMETOWNMN: Chicago

RELATIONSHIP STATUS: Singie

onna Rose's journey to becoming an
D internationally known and respect-

ed workplace advocate begmn back
in her native Chicago when in 1859 she
was born az David.

Today, the 47-vear-old transgender
woman consulis with Fortune 500 frms
and ia a member of the Human Rights
Campaign's busginess council and board of
directors (FIRCs frst and only transgender
board member), While at Texas-hased com-
puter company Dell, she was instrumental
i convineing Lhe hem Lo amend its antidis-
cmmination palicy to include gender identi-
ty. That earned Dell a perfect rating of
100% on HRC's Corporate Equality Indesx.

Rose now works to help other compa-
niea include similar protections for trans-
ponder workers, She also continues to work
as an information technologies consultant,
something she began doing n 1981 after
getting married and zettling down with
her then-wile near Rochester, MY,

In 2000, Roze moved from her home
in Scottadale, Ariz., to Texas and took
the job of senior information technolo-
pies progect manager gl Dell—ceoordinat-
ing computer hardware, software, and
vendor and human resources—as & way
of “starting fresh”™ alter her sex-
reassignment surgery and her mar-
riage's dizintegration. In fact, her inter-
view wilh Dell was her first as Donna.

Althongh she made a decision nol o mix

her personal
and profession-
al lives, she
200n caAme o
realize that her
voworkers had
bacome  her
friends. After
being asked too
many personal
questions that
foreed her to
not be com-
pletely honest,
ghe told one
[riend “whao
handled it very ==

well.” She then gradually told others,

One of the most interesting reactions
came from her director, "who pol ner-
vous and ran to human resouress. When
1 asked him why, he said that he was
worried thal he wouldn't know how to
handle it. He said he needed to make
sure that no one was harassing me.”

Dells positive regponse was quite dif-
ferent from what she had experienced at
other companies, When she atarfed to
trangition in 1998, she was told flat-out
by & supervisor al a pharmacy benefits
management company that even though
ghe would not be fired for being trans-
sonder, she could be. “That was a mde
awakening,.” says Rose,

Rose, who agam Hves in Scottedale, has
fostered strong relationships personally—
miasl notably with her son—as well as pro-
t'eséim‘ml]}', helping W advance transgender
intérests in the workplace. "My manira is
that being transgender isn't necessarily
about sex or pender. There's a more core
izsue of just being yoursell. IUs a much
healthier way of looking at the issue.”

Trans-Corporate America

rian MeMaught—the man who The
B New York Times named the “pod-

father of gay diversity training"—
has launched a new series on gay and trans-
gender workplace issues.

The DVD or VHS program, called "Under-
standing and Managing Gay and Transgender
Issuas in the Workplace,” consists of four half-
hour segments and features McNaupht edu-
cating a corporate audience about what gay
and transgender people are looking for inan
employer, why they want to come out at work—

and what prevents them from doing sa. He also
provides information on sexual orizntation and
pender identity/expression. MchNaught also
s2eks to help viewers understand how their gay
and transgender colleagues are personally and
professionally affected in the workplace by the
|ack of understanding of thelr issues.

The program s available from TRE Pro-
ductions at www.trbproductions.com or by
calling [S08] 487-3700. The cost is 5495
for part 1 or 5895 for the entlre four-part
presentation. —Chad Graham




